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Present condition of the Entertainment business in Japan

Business development of the amusement and Disney styled theme park in Japan
NISHIMOTO Miyuki
Nihon University, Graduate school of Social and Cultural studies

This paper pursues how successfully Amusement and American typed entertainment businesses have
grown in Japan, and what conditions for the success are required over the years. Later on being aimed at
Amusement and Disney styled theme park, which are recognized as a successful cases of entertainment
representation, the skim and theme of businesses have been improved over the years as their business
environment shifted due to those factors, such as a market trend based on Japanese and American
economics and consumption trends that drive the Sony and Oriental land companies’ decisions.
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