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Business Strategy for Entertainment in 21 century

Business Strategy for Amusement and Theme park in 21% century
NISHIMOTO Miyuki
Nihon University, Graduate School of Social and Cultural Studies

In Japan after World War 11, the entertainment business has been devel oped and established as a part of
life of Japanese through the several changes of consumption trends over the years. However, the
sufficient research and/or the analysis of its industrial structure classification are not performed yet and
the actual conditions and issues recently came out in the classification of its structure for entertainment
businessis still pending.

This paper points out the importance of the business strategy, which are related with the industria
structure and classification of Japanese government in industry, and business strategy in process of
analysis and study of the entertainment business focused at Japanese amusement and theme park.
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