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| mpression For mation by E-mail

Is there a difference between genders ?
SHIRAKURA Hiromi
Nihon University, Graduate School of Social and Cultural Studies

Based on a hypothesis, "there are perceptual differences in the quality and quantity of information
contained within the same Email”, depending on the recipient's talents and breadth of experience, |
conducted some research through the agency of a series of e-mail questionnaires. The results showed
no significant variation when quantified by age, education, or familiarity with e-mail, or the internet.
However, there was a noticeable difference with regard to the sexes. As a result, | concluded that the
degree and level of information being communicated varies with the recipient rather than with the e-mail

content itself per se.
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