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Current Distribution Management Strategy

WAKAYAMA Taro
Nihon University, Graduate School of Social and Cultural Studies

Since the 1990s bubble economic collapse the Japanese economy, which is now emerging into the
21st century, has continued in a state of confusion. During this prolonged recession, Japanese
companies have all existed within a strict economic environment regardless of business type. Modern
Japanese distribution, especially retailers, must continue to exist and mature within this strict economic
environment. In line with capitalist theory, it is necessary for competing businesses to exist and
respond well to changes in consumer demand within a limited market while preserving the advantages
of competition. The recent economic environment has shown extremely complicated trends. Thus,
economic strategy hacked out by management of the past, that is to say conventional wisdom and
experience, has become useless. Consequently, long-term management strategies that make clear the
movement and direction of society have become of the utmost importance.
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