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A Study of Wartime Propaganda Through Modern Communication Theories

An Analysisof “ Principles of Radio Propaganda’
Produced by the General Staff Headquarters of Japanese Army in 1943

SUGINO Sadayoshi
Nihon University, Graduate School of Social and Cultural Studies

“Principles of Radio Propaganda’ (hereafter “Principles’), which the Japanese army’s general staff
headquarters created in 1943, gathered ideas that were to become the norm of the radio propaganda war
against the United States and England. To use radio as a medium in the propaganda war, there was a
need to introduce new concepts into the experience gained from the propaganda battle of World War |I.
Issues included how to deliver a spoken message to enemies, what kind of message was effective, and
what was required to make people listen to the message. It was a step into aworld totally separate from
that of the propaganda employed up until then, which had relied on script. “Principles’ incorporated
experience from previous radio propaganda wars and overseas research.

This study has through modern communication theories examined the usefulness of “Principles’ in the
radio propaganda war.
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